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2012 Critics Challenge International Wine Competition
May 19 and 20, 2012

Oritics's
CHALLENGE .

International Wine Competition

WINERY OR BRAND: Contact Person:

Mailing address: Phone:
(address to which any award notification or correspondence will be sent) Fax:
Email:

Ext or Dept:

City, State, Zip:

Parent Company/ Importer/ Marketer submitting this entry if other than winery

Country of Origin, and the state if US:

Website:

Number of wines entered:

X $80 if received by 3/30
OR $90 after 3/30

$ Total Entry fee
Make check payable to

Critics Challenge
or provide credit card info.

Credit Card #
Name on card:

Expiration:

TO CHARGE ENTRY FEE: Visa, MasterCard, American Express only. Note: Charge will appear as “Wine Cellar Productions”.

Security Code:

Credit card billing address:

FOR YOUR SECURITY, DELETE CREDIT CARD NUMBER ON YOUR SHIPPING COPY OF ENTRY FORM.

For competition staff use only  Entry:

Payment $:
Payment date:

Ck/Chg:

Input date:
Wine rec’d:

Cellared:

TYPE OR PRINT CLEARLY. Provide information as it appears on front label. Name of Wine, Designation, Vineyard and Appellation will appear on Award Certificate so it should be the name
consumers will look for when buying the wine. Include 1 copy of each label; photocopy is acceptable. You may include tech sheets or other information if it might be helpful in processing your
entry. For Category Code, see Code List and percentage of Residual Sugar chart in the entry book or on the website. SEND SIX 750ML BOTTLES OR EQUIVALENT OF EACH WINE.

; i i : . . . . Residual .
Category | Vintage Name of Wine as it appears on label: Other Designations Appellation Grape Variety gsidua Sugg
label Varietal, blend or proprietary name. Reserve, Vineyard etc if on front label | | ith f h Sugar Retall

Code per labe And Brand name if different than Winery above ’ Y Per labe With percentage of eac % $

See Page 2 for additional space and important entry information.

Category Codes can be found at www.CriticsChallenge.com or in the entry booklet.




2012 Critics Challenge International Wine Competition Entry Form Continuation*

. Page _ of
WINERY: Total Wines Entered:
*NOTE: Use this page (and additional copies of it) only after completing page one of the entry form so that we have your contact information.
; Name of Wine as it appears on label: Other Designations ; : Residual Sugg.
Category Vln:agel Varietal, blend or proprietary name. Brand name if (Reserve, Vineyard Name etc) Appellation . Grape Variety Sugar Retalil
Code per labe different than Winery above only if on front label Per label With percentage of each % $
MAIL ENTRY FORMS AND FEES (NOT wine) to SHIP SIX (6) 750ml bottles each or equivalent to: CONTACTS: Robert Whitley Phone 619-804-0371,
Critics Challenge, 302 Washington St #139, Critics Challenge, 1735 Hancock Street Fax 619-294-4878, Email WhitleyOnWine@yahoo.com,
San Diego, CA 92103-2110. San Diego, CA 92101-1118 Competition Coordinator Felicia Forbes 619-254-7117

Email Critics_Challenge@yahoo.com

or faxto 619-294-4878,
Website, www.CriticsChallenge.com

or emailed to Critics_Challenge@yahoo.com. Wine must be received by May 4

Do NOT include payment with wine shipment.

IMPORTANT: Type or PRINT CLEARLY, using dark ink. Make additional copies of this form as needed. Use of your own format is acceptable (Excel or Word) if ALL information requested is given.
Horizontal (landscape) format please. Keep a copy of the completed entry form for your records and enclose a copy with wine shipment. For your security, if credit card is on the entry form, delete it on the
shipping copy. If changes must be made after form is sent, fax or email an entry form marked “REVISED”, or for simple changes email the change to Critics_Challenge@yahoo.com. Incomplete or
inaccurate information may result in wine not being judged under the best circumstances. We are not responsible for submission or shipping errors. For Name of Wine, include Brand Name if different than
Winery, or use separate entry form for each Brand. Make clear the distinction between a Brand Name and a Proprietary Name. Copies of labels clarify this issue, so include 1 label or legible copy for each
wine with entry form. Tech sheets are welcome. Make sure all 6 bottles for each entry are exactly the same wine, vineyard, vintage, etc. (this is a common shipping error). Give size of bottle or container if
other than standard 750ml bottle. State the price of the size bottle you are shipping, or explain. State residual sugar as a percentage. Mark the outside of each box “Critics Challenge” and indicate total
shipped (example: “Box 1 of 3”). To assure proper handling and storage, ship wine only to the Hancock address. Ship wine as soon as possible to allow time to resolve questions or issues, especially if
shipping from outside the US. See instructions if you require Customs assistance; Entry form should be sent before wine is shipped to allow time for paperwork to be processed.



